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Engaging Fans & Patrons 
A collection of ideas from live event marketers 
 
It’s been a tough few weeks for marketers as we navigate a new normal 
in the midst of the coronavirus pandemic. 
  
We know that every paused journey will eventually restart. As there is no 
definitive guide on what to do or not do during this epidemic, marketers 
across the industry are flexing their creativity to adapt their 
communications and overall fan engagement efforts. 
  
We've seen incredible examples of creativity, compassion and 
connection from Ticketmaster clients across North America. While not 
exhaustive, check out some of the ways your peers are connecting and 
engaging with their communities. 
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Behind the Scenes  

Social platforms provide the opportunity for fans to get a glimpse behind the scenes with artists, 
players and performers as they shelter in place. Entertainers are adding a layer of authenticity to 
their connections with fans by giving sneak peeks into their lives, discussing their experiences, 
showing their fun side and even providing entertainment with exciting challenges.   
  
Here are some examples that caught our eye: 
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Community Information 

Accessing community updates is important during times of crisis. Providing links to vital information 
not only informs your community but helps solidify the connection you have with fans and patrons. 
  
Here are some examples that caught our eye: 
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Community Initiatives  

From driving awareness to raising funds, community outreach is vital to connecting with your 
audience. Through interacting and promoting these community building efforts organizations are 
building authentic connections with their fans and patrons. 
  
Here are some examples that caught our eye: 
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Support For Frontline Workers and Emergency Responders 

Frontline workers and emergency responders provide a crucial role during times of crisis. Whether it’s 
a medical professional or the grocery store cashiers, these team members work tirelessly day and 
night to keep society running. Showing appreciation to these brave heroes is one way to stay 
connected with your community. 
  
Here are some examples that caught our eye: 
 

 
 
 
 
 

Sponsor Activation 

From driving awareness to raising funds, community 
outreach is vital to connecting with your audience. 
Through interacting and promoting these community 
building efforts organizations are building authentic 
connections with their fans and patrons. 
  
Here is one example that caught our eye: 
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Fan Engagement 

In this new “normal” when face to face interaction isn’t available, social media provides you with a 
unique opportunity to stay engaged with your audience. Successful engagements can help lighten 
the mood, provide activity, generate excitement, and help to bring the community together. 
  
Here are some examples that caught our eye: 
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“Live From Home” Streaming 

It’s clear that content creators want to find ways to connect with their communities to share their 
incredible talents. Entertainers of all stripes and sizes from James Taylor to Garth Brooks to 
Oklahoma!, are taking to social media and streaming platforms. 
  
“Just because we’re keeping our distance doesn’t mean the music has to stop. Join us daily for live 
streams from around the globe — follow artists live from their homes as they share music, stories, 
and more.” Live Nation 
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Family 

With schools closed and parents working from home when able, keeping kids entertained and 
engaged is a new challenge. Engaging kid-friendly content and activities may help your organization 
bond with grateful parents. 
  
Here are some examples that caught our eye: 
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There’s no official guide on how to communicate, what information is the most important, or how 
often to post because what’s best for one organization may not be right for another. As a new course 
to navigate, we suggest learning, adapting, and listening to your community for the insights you need 
to move forward. 
 
 
Have questions? Please contact your Ticketmaster representative. 
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